
_._---_ .._----_._ .._---_.._----------------

O'MELVENY & MYERS LLP

VIA SAME-DAY HAND DELIVERY

SUITE 1905, PEREGRINE TOWER, LIPPO CENTRE

89 OUEENSWAY. CENTRAL.

HONG KONG

TELEPHONE (652) 2523-15266

FACSIMIL.E. (852) 2522-1760

FeO'erai Com~Ul1jeatiOI1S Commjl.lon
OffIce of Secretary

400 SOUTH HOPE STREET

LOS ANGELES. CALIFORNIA 90071-2899

TELEPHONE (213. 6S9-6000

F'ACSIMIL.E (213) 669~6407

CITICORP CENTER
153 EAST 53RD $TREET

NEW YORK, NEW YORK 10022..611

TELEPHONE (2121 326-2000

FACSIMILE (212) 326-2061

1999 AVENUE OF THE STARS

LOS ANGELES, CALlF'"ORNIA 90067-6035

TELEPHONE (3101 553-6700

FACSIMILE (310) 246-6779

610 NEWPORT CENTER DRIVE

NEWPORT BEACH. CALIFORNIA 92660-6429

TEL.EPHONE (7141 760-9600

FACSIMILE (714) 669-6994

EMBARCADERO CENTER WEST

Z75 BATTERY STREET

SAN FRANCISCO. CALIFORNIA 94111-3305

TELEPHONE (415) 984-8700

FACSIMILE (415) 964-8701

WRITER'S DIRECT DIAL NUMBER

(202) 383-5300

555 13TH STREET, N.W.

WASHINGTON, D. C. 20004-1109

TELEPHONE (202) 383-5300

TELEX 896222 • FACSIMILE (202) 383-5414

April
16th
1997

EX PARTE OR LATE FILED

RECEIVED

'APR 16 1997

10 I"NSBURY SQUARE

LONCON EC2A 'LA

TELEPHONE (0171) 256-8451

I'ACSIMILE (0'71) 6315-15205

5ANBANCHO KS-6 BUILDING

6 SANBANCHO. CHIYODA-KU

TOKYO '02

TELEPHONE (03) 323W-2eoo

FACSIMILE 1031 323W-2432

SHANGHAI INTERNATIONAL TRADE CENTRE

SUITE 2011. 2Z00 YAN AN ROAD WEST

SHANGHAI 200335, CHINA

TELEPHONE t8e-21) 6219-5363

FACSIMILE (86-21) 6275-4949

OUR FILE NUMBER

294,500-005
DCl-281573.Vl

Mr. William F. Caton
Acting Secretary
Federal Communications Commission
1919 M Street, N.W., Room 222
Washington, D.C. 20554

Re: Ex Parte Presentation in MM Docket No. 95-176

Dear Mr. Caton:

On behalf of The Game Show Network, L.P. ("GSN"), the undersigned are
hereby filing this letter with the Commission in accord with 47 C.F .R. § 1. 1206(a). On April
15, 1997, Russell Myerson and Kim Cunningham of GSN and the undersigned counsel met
with the following: Ms. Marsha J. MacBride, Legal Advisor to Commissioner Quello; Ms.
Anita L. Wallgren, Legal Advisor to Commissioner Ness; Ms. Suzanne Toller, Legal
Advisor to Commissioner Chong; and several representatives of the Cable Services Bureau,
including Meredith J. Jones, Chief; William H. Johnson, Deputy Chief; Marcia Glauberman,
Supervisory Statistician; John Adams, Attorney; Alexis Johns, Attorney; Pam Gregory,
Representative, Disabilities Issues Task Force; JoAnn Lucanik, Chief, Policy and Rules
Division; and Meryl Icove, Legal Advisor. Pursuant to 47 C.F.R. § 1.1206(a)(2), the
following summarizes the data and arguments presented at each of these meetings.

These meetings covered two key issues. First, GSN discussed the staggering
fInancial burden it would suffer if it were required to caption a large percentage of its library
programming. As a start-up enterprise, GSN needs to focus its resources primarily on
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gaining carriage for its network and could not sustain the huge costs of close captioning its
50,000 volume library. Second, GSN explained why close captioning its interactive game
shows would make those programs substantially incomprehensible. In particular, GSN
demonstrated that captions would obstruct visual material critical to understanding and
enjoying these shows and that hearing-impaired viewers would not be able to follow its live
game shows even with captions, because of the speed with which the answer choices change
and the games progress. GSN also discussed its current efforts to increase the amount of
closed-captioned programming on its network, including the addition to its schedule of two
new children's programs that will be closed captioned, Wheel of Fortune 2000 and Junior
Jeopardy.

Visual materials presented at each of the meetings are attached hereto as
Exhibit A. An original and two copies of this letter are being submitted to the Secretary's
office. An additional copy is submitted to be date-stamped. Please return the date-stamped
copy to the courier for delivery to the undersigned.

Any questions regarding this filing should be referred to the undersigned.

Respectfully submitted,

JuLc.u~
John E. Welch
Jessica Davidson Miller

Counsel to The Game Show Network, L.P.

Enclosures
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cc: Ms. Marsha J. MacBride
Ms. Anita L. Wallgren
Ms. Suzanne Toller
Ms. Meredith J. Jones
Mr. William H. Johnson
Ms. Marcia Glauberman
Mr. John Adams
Ms. Alexis Johns
Ms. Pam Gregory
Ms. JoAnn Lucanik
Ms. Meryl Icove

Mr. Russell Myerson
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EXHIBIT A

VISUAL MATERIALS PRESENTED IN CONNECTION WITH
EX PARTE PRESENTATION BY THE GAME SHOW NETWORK, L.P.
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GAME SHOW NETWORK'S

INTERACTIVE GAME SHOWS

SUPER DECADES TRIVIA TRACK

RACE FOR THE NUMBERS
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If you have a cable modem,
have we got news for you!

All of our new long-form
game shows will be:
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That means that viewers with computers and cable modems will be able to play along with the
contestants on-screen in a graphically rich, fun and compelling competition on-line! Plus, we will
offer extraordinary prizing opportunities for our on-line players that will bring them back to play
day after day.

Speaking of on-line, GAME SHOW NETWORK'S World-Wide Web site receives almost one million
hits each month, and over half of those visits are to play our on-line versions of Wheel of Fortune
and /cO!h/r(l\·.'. No other web site offers these interactive versions of our signature games. Game
show fans can also tour our virtual stage, download sights and sounds, see demonstrations of live
streaming video, get details on our wide range of original programming and much more. It's another
example of GAME SHOW NETWORK'S cutting edge interactive entertainment.

",



A historical-based game show where contestants who know their history play against
each other for fabulous prizes. SL /'/ /{ Of( \/ )I:~ contestants play from the comfort of
their homes using their telephone keypads in a free, interactive competition. The
winners of each round square off in "Dueling Decades" for the right to be crowned
champion for the day. Each day's champion plays for a progressive jackpot in the
nail-biting end game called "Final Decades".

A live, interactive half-hour game based on a horse race. Five
\~\ l r/14 contestants compete head-to-head by answering number-based
~ ( '+ trivia questions with their telephone keypad. Pressing the correct

answer on their keypad will advance their horse down the track
in a ten furlong race. The horses are in 3-D, with the real-life
sounds of a horse race. The winners of the first two games play
to go on to compete in the Triple Crown Finals. Contestants try to land on squares
containing one to two "crowns". The first contestant to receive three crowns wins
the game.

Viewers want the type of exciting, interactive programming that GAME SHOW NETWORK offers.

Our interactive games could not be any easier for our viewers. It's really as simple as:

WATCH, PLAY AND 'VIN!

Our viewers W.\TCH GAME SHOW NETWORK to register to play our games. They only need to register
once to be a player forever. The registration process allows us to create a detailed profile of our players, and
is absolutely free.

\Vhen it's time to PL\Y, we show a toll-free 800 telephone number on the screen. Viewers are then
encouraged to call that number and vie to be selected to play live on the air. Contestant selection can be as
broadly defined as every eligible player or narrowly focused to a specific cable company, area code, zip code,
state or region.

Nothing is better than television that's live, interactive and FREE! That's why thousands of people try
out every day for the chance to WIN big on GAME SHOW NETWORK.



OUR VINTAGE SHOWS ARE KINDA LIKE GOING BACK
TO SCHOOL. .. AND ONLY STUDYING THE COOL STUFF.

Sure game shows are excItIng, but GAME
SHOW NETWORK does more than just excite - it
educates as well. Vintage game shows are like
mini history lessons - thirty minute doses of
American pop culture. Shows like To Tell [/zc
'/i'utlz and 1'1'C Gut u Secret expose viewers to cul­
tural and historical events from the past five
decades.

It's like an exciting, interactive history lesson...
that adds to your bottom line.

When you team up with GAME SHOW
NETIVORK you increase your returns while sup­
porting education. Take advantage of local
branding opportunities and increase consumer
awareness by co-sponsoring such local events as
high school "Academic Decathlons" or special
DLClf)I:'S and TR/\/!\ TR,ICI< competitions.
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GAME SHOW NET\VORK produces unique, original shows that provide an exciting
look into the entire world of games. Viewers get special behind-the-scenes interviews
with game show celebrities, entertaining "best of" reviews highlighting exciting and
hilarious game show moments, and much more.

Just take a look at our line-up:

A live, daily thirty minute celebration of game
shows including backstage tours of your
favorite shows, celebrity and contestant inter­

views and live, interactive trivia games where viewers can watch,
play, and win great prizes.
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A daily review of the best moments from all of the game shows cur­
rently airing on the networks, syndication and cable. You'll see the
biggest wins and the funniest moments from the world of game
shows in this fast-paced showcase.

GAME SHOW NETWORK also features the kind of special thetned programtning
that viewers are looking for:

Our weekly two-hour original anthology series is set to specific
game show "themes" such as musical legends, famous comedians,
baseball heroes, sex symbols, series anniversaries, and many more.

A weekly hour-long celebration of the celebrity themed episodes of
the Family Feud. The program features all-star families of stage,
screen, and comedy engaged in hilarious competition.

We also produce a number of unique game show celebrations featuring salutes
to holidays, milestones in television and sports, and engaging star-studded festivals.



A dream network
packaae that includes:



GAME SHOW NETWORK brings exciting inter­
active games to viewers each and every day!

\:Vith a touch-tone telephone, viewers can play
for BIG prizes, absolutely FREE. We've already
given away millions of dollars worth, and our prize
locker keeps getting bigger and bigger.

GAME SHOW NET\VORK'S program schedule is
designed to captivate our viewers with spirited
competition, celebrity appearances, laughter,
drama and emotion.

In the mornings, we schedule the most compet­
itive games ever created, including Tic Tuc Dough.
\V/zeel of Fortune, Jeopardy.' and The Price is
Riglz t.

In the afternoons we lighten things up with
comedy games such as The Dating GWlle and The
\'C!1l'!\'1ved Game.

At night, we run vintage programming that
features the games and stars that appeared in
primetime during the 1950's and the 1960's. This
daypart is called PRI\IE GA\lES.

Our library includes over 50,000 episodes of
some of the best-loved shows of all time, and our
inventory is constantly growing. That gives us
something no other programming supplier can
claim - virtual ownership of an entire program­
ming category.
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Actual electronic polling of viewers' set-top
boxes (Digital Entertainment Terminals - DET)
ranks GAME SHOW NETWORK 3th in viewer­
ship out of 39 competing basic cable networks,
beating out ESPN, TNT, CNN, Lifetime and
many others.

Of new networks, GAME SHOW NETWORK

is the top performer by a wide margin. easily
outdistancing networks like the History
Channel, Home & Garden, Classic Sports and
TV Food. When ranked against all 70 channels
in the study - a comparison that included
broadcast and premium networks - GAME
SHOW NETWORK ranked an impressive 15th in
viewership.*

The response has been
overwhelming. GAME
SHOW NETWORK
recently received
outstanding
VIewer response
from people (age
12 and over) who'd
viewed the network. '*

The numbers tell the story. GAME SHOW
NETWORK delivers.

FUTUREVISION ViEWERSHIP SCALE

(AVG. OETs/DET UNIVERSE)

"FutureVision Viewer Statistics: Tom's River. New Jersey. June, 1996.

':"'Source: ASI Survey, August, 1996.
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GAME SHOW NETWORK'S live,

interactive games are "iCW~r mag­
n~ts - increasing vi~wer loyalty and
t·etention. When asked how many
days per week they watched GAME
SHOvV NETVVORK, viewers responded
with one of the highest numbers
among all basic cable networks."
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\dvertisers loY~ :same shows. Game show inventory sells out quickly and attracts
an excellent cost per point/spot. 'Vlzeel of Fortune and Jeupardy.' alone generate over
5300 million annually in local ad sales. That's more than CNN.

Advertisers are attracted to the non-controversial nature of game sho'v program­
ming. In fact, many advertisers believe that game shows will be their successful link
to the future of interactive television.

And game show viewers have proven buying power. They have higher "Household
Ratings" than comedies, dramas, news magazines ... even talk shows.""

The numbers say it all. GAME SHOW NETWORK dominates in viewer "tune-in" and
customer satisfaction.

'Source: ASI Survey August. 1996.
':"Source: Nielsen Audience Demographics, February, 1996.



GAME SHOW NETIVORK means marketing opportunities. As part of the Sony team, we
provide sponsorship and tie-in opportunities that allow your local advertisers to leverage some
of the world's most powerful brand names.

'¥' Live remotes of original programs
't Celebrities for promotional efforts
'¥' Innovative and customizable advertising sales programs
'¥' And Inuch lTIOre!

Partner yourself with the team that branded ~Vhee[ of Fortune, feopurdy!, rJle \ Llilily and
\fud\bollt Yuu, just to name a few. GAME SHOW NETWORK offers you several opportunities for
local branding.

~ ~rational on-air visibility when you sponsor Dedicated Games
~ Live, interactive ganles played by your customers
't Live, on-air "\velcomes" during GfLHE IT and PRIAIE GAMES

'¥' Contests and promotions featuring Sony products
(such as electronic equipment, studio tours, tickets for tapings of live game shows and television programs and more)
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